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“The	 audience	 was	 split	 into	 
two	 camps.	 The	 people	 who	 had	 
read	 the	 books	 (mostly	 teenage	 
girls)	 watched	 as	 readers.	 They	 
eagerly	 anticipated	 any	 plot	 
point	 from	 The Hunger Games,	 and	 
when	 that	 point	 was	 dutifully	 
delivered,	 they	 clutched	 one	 
another	 with	 glee. The	 people	 
who	 hadn’t	 read	 the	 books	 
(mostly	 teenage	 boys)	 had	 a	 
different	 agenda.	 



“They	 wanted	 to	 see	 people	 get	 killed—and	 to	 prove	 
they	 were	 cool.	 When	 Jennifer	 Lawrence	 cried	 on-screen,	 
they	 made	 grotesque	 ‘crying’	 faces	 at	 one	 another.	 When	 
Liam	 Hemsworth	 saw	 her	 kiss	 Josh	 Hutcherson,	 they	 
called	 out	 ‘Team	 Jacob!’���
.	 .	 .	 The	 only	 time	 the	 teen	 boys	 behind	 me	 shut	 up	 was	 
when	 kids	 were	 getting	 killed.	 They	 were	 supposed	 to	 
empathize	 with	 the	 districts,	 but	 they	 were	 more	 like	 the	 
grotesques	 in	 the	 Capitol—thirsty	 for	 blood.” 

—	 Ned	 Vizzini,	 The Girl Who Was on Fire – Movie Edition 
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“The	 movie	 derives	 a	 large	 share	 of	 its	 inspiration	 from	 .	 .	 .	 
the	 1980s.	 The	 neon	 colors	 of	 the	 costumes,	 the	 shoulder	 
pads,	 the	 bright	 eye-shadows	 and	 lipsticks,	 the	 
obsessive	 interest	 in	 suits:	 it’s	 a	 kind	 of	 sartorial	 
decadence	 that	 would	 make	 American Psycho’s	 Patrick	 
Bateman	 proud.” 

—	 Adrienne	 Kress,	 The Girl Who Was on Fire – Movie Edition 
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“The	 glitzy	 marketing	 campaign	 for	 The Hunger Games	 is	 
supposed	 to	 make	 us	 feel	 uncomfortable.	 Those	 
unfamiliar	 with	 the	 book	 will	 get	 sucked	 in	 by	 the	 
glamour	 and	 hype,	 only	 to	 realize	 that	 what	 they	 are	 
watching	 is	 a	 bloodbath	 .	 .	 .	 The	 book	 lets	 us	 take	 
refuge	 in	 Katniss’s	 first	 person	 viewpoint;	 the	 film	 
doesn’t	 allow	 us	 that	 comfort.	 Watching	 the	 Hunger	 
Games	 on	 a	 screen	 feels	 voyeuristic,	 and	 we	 are	 
confronted	 with	 the	 ultimate	 question:	 In	 this	 story,	 are	 
we	 Katniss?	 Are	 we	 the	 Capitol?	 Or	 are	 we	 both?” 

—	 Lili	 Wilkinson,	 The Girl Who Was on Fire – Movie Edition 
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